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HOW TO CREATE 
ENGAGING CONTENT

Luke Williams
Owner of Compass Film Studios and 
True Southern TV.

Been in the industry for over 20 
years.

Currently working with many brands 
all over the globe to create content 
and content strategy for brand 
growth.



About Us.

Understanding 
Your Audience.
This is the most important key to creating 
engaging content. 
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Understanding Your Audience:

• Identifying Your Target Audience
• Demographics
• Interests
• Level of Skill or Knowledge

• Community Engagement
• What does your community need/want?
• Where does your community engage?
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About Us.
Content Styles
Picking the right content style will make or 
break your content. 
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Content Styles:

• Synopsis
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Content Styles:

• Synopsis
• Results
• Reflective
• Curiosity
• Empathetic
• Vlog
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Google Trends: Quick Look



TikTok Creative: Quick Look



ACTION PLAN
LET’S MAKE AN



Creating an Action Plan

• Content Buckets
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Creating an Action Plan

• Content Buckets
• Stalk Your Competitors
• Pick Your Socials
• Write Your Scripts
• Plan Your Shoot
• Shoot. Mess Up. Shoot Again. 
• Edit
• Post
• Repeat. Repeat. Repeat.
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QUESTIONS?
LUKE@COMPASSFILMSTUDIOS.COM



NSSF.ORG


