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CharityEngine was built for nonprofits. 

o All-in-One Nonprofit CRM
o Data and Tools in One Place
o One Scalable Platform to 

Learn
o 100% privately owned and 

self-funded



What is SustainerIQ?

Subscription 
Billing Technology 
for Nonprofits 

Other CRMs use e-commerce payment tools meant 
for one-time transactions, not recurring billing!
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What if we Viewed an Old 
Practice in a New Light?



What do you think 
of when you hear the 
word subscription?
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Subscriptions 
are Not New



Neither is 
Recurring

Giving
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‘contributions and 
communal subscriptions for 
this object exceed our most 
sanguine expectations.’
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Three types 
of sustainer 
programs.
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ONE TO ONE 💪
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Photo by Tim B Motivv on Unsplash

MEMBERSHIP 🙌

https://unsplash.com/es/@tb_motivv?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/s/photos/aquarium?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


EVERYONE ELSE 😥
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The vast majority of nonprofits have 
not historically been able to build large, 

growing recurring giving programs.



1.1 MILLION
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WHAT ABOUT YOU?



GOOD NEWS



Two Trends are Driving the
Rise of Sustainable Giving
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Photo by Marques Kaspbrak on Unsplash

SUBSCRIPTIONS
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Photo by Marques Kaspbrak on Unsplash

SUBSCRIPTIONS
ARE EVERYWHERE
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Photo by Marques Kaspbrak on Unsplash

ARE YOU A 
SUBSCRIBER?

https://unsplash.com/@popcornmatch?utm_content=creditCopyText&utm_medium=referral&utm_source=unsplash
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Video Entertainment

Music Streaming

Software

Subscription Boxes

Books

Fitness

News

Groceries

Vehicle Ownership

Your Doorbell?
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Subscription Trade Association - “Subscription 
Commerce Industry Outlook.” 2023 SUBTA.

95.8% of U.S. adults have 
at least one subscription.



Photo by Marques Kaspbrak on Unsplash

The Average American 
Has 12 Subscriptions
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CNBC “Consumers spend $133 more 
monthly on subscriptions than they realize”

https://www.cnbc.com/2022/06/02/consumers-spend-133-more-monthly-on-subscriptions-than-they-realize.html
https://www.cnbc.com/2022/06/02/consumers-spend-133-more-monthly-on-subscriptions-than-they-realize.html


CNBC “Consumers spend $133 more 
monthly on subscriptions than they realize”
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Subscriptions Have Outgrown the Market by 4X



Photo by Marques Kaspbrak on Unsplash

The Subscription 
Economy is Real
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Donor Behavior is Changing
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Donors are More Likely to Give Monthly

52% of Millennials are 
more likely to give 
monthly over a large 
one-time donation.

49% of all Baby Boomer 
and Gen X Donors are 
already enrolled in a 
monthly giving 
program.

NP Source, Monthly Giving Statistics 2022



78-86% Retention Rate

5-7X Long-Term Value

6X More Likely to Make a Legacy 
Gift

25% Over and Above Giving

Cost Less to Cultivate and Retain

Recurring Donors are Also More Valuable



“From 2019-2024, the 
average charity saw growth 
in recurring donors by 
127.3%.”  – Neon One

“Recurring Giving Report 2024.” Neon One
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Donors are more likely to become 
sustainers, to “subscribe” to 

services or causes they prefer.
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GIVING
SUBSCRIPTION 



Strategies for 
Sustainable Giving
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7 Steps to Growing a 
Thriving Recurring 
Giving Program

SUSTAINABLE GIVING 
GROWTH BLUEPRINT

Download the Blueprint
www.imago.consulting/afpglobal2025



Benchmark  the program

Understand  your donors

Craft  an ongoing value proposition

Align  your technology

Design  your program

Sustainable Giving Growth Blueprint

Grow  the program

Cultivate  the program
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Benchmark the program
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Benchmarking the program

How many? How much?

Four Core Metrics

1. Total active recurring donors
2. Total revenue from recurring donors (all sources) MRR/ARR
3. Percentage of total revenue from recurring donors
4. Long-term value (LTV) of recurring donors
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Craft an ongoing 
value proposition
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Crafting an Ongoing 
Value Proposition
“If I am your ideal donor, why should I 
give to you rather than some other 
organization, or not at all?”

Keys to an Ongoing Value Proposition

1. Justifies ongoing involvement
2. Describes the need in terms of survival, safety, belonging
3. Cultivates a connection with human need
4. Cultivates a connection with donors
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Align your technology
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Aligning your technology

Your technology will either be your biggest 
barrier or best ally to scaling your program. 

Keys to a Sustainable Giving Tech Stack

1. Ease of Use
2. Customer Experience
3. Capability
4. Scalability 
5. Integration
6. Automation

Webinar Sponsor



✓  The Subscription Economy is here.

✓  It’s reshaping recurring giving.

✓  Enabling a new kind of subscription 

giving.

✓  Leading to The Rise of Sustainable Giving.
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Sustainable Giving Blueprint

    + Sustainable Giving Assessment

    + Book Details
www.imago.consulting/afpglobal2025



How 
Much 
More 

Can Your 
Nonprofit 

Save?

Visit charityengine.net/sustainerIQ to try our 
free ROI calculator!


