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NSSF’s Mission

• To promote, protect and preserve hunting and the 
shooting sports 

• Formed in 1961, NSSF has a membership of 
thousands of manufacturers, distributors, firearms 
retailers, shooting ranges, sportsmen’s 
organizations and publishers nationwide

• Why do most companies join and participate? To 
support the mission, stay and grow the business!
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Multistate Conservation Grant – Creating Access

Title: Meet Demand by Building / Enhancing 
Shooting Ranges with Excise Taxes

Worked with Rob Southwick of Southwick Associates and 
Jim Curcuruto with Outdoor Insights, LLC

• (1) Assessment Survey 

• (2) Explanation of TARMARC 

• (3) Compile Research – Participation and Excise 
Tax Data to Help States 

• (4) State Mapping Reports to Help Determine 
Where to Build

• (5) Case Studies

• (6) Additional Resources  

LET’S PUT THESE FUNDS TO WORK!
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https://www.nssf.org/ranges/stateagencies/
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Objective #1 Survey: 
  Barriers to Building New Ranges

• “How can industry 
best support states’ 
efforts to expand 
and operate public 
shooting ranges?”

• Public ranges only

• 33 states responded

Survey 
Purpose:

Ohio DNR
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Objective #1: Barriers to Building New Ranges

• 75% of states’ range 
budgets are funded by 
WSFR.

• 92% plan to expand in the 
next 3 years.

• 80% have efforts 
currently underway

Top 
Findings

Ohio DNR
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Objective #1: Barriers to Building New Ranges

• Top barriers to building ranges:

1. Suitable lands

2. Noise issues

3. Financial challenges

• Suburban & urban areas have 
greatest need.

• Top resources needed from 
‘outside’:

1. Place to site new ranges

2. Financial assistance

3. Political support

Top 
Findings

Ohio DNR
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www.nssf.org/ranges/stateagencies  

http://www.nssf.org/ranges/stateagencies
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Objective #2: Target Practice and Marksmanship 

Training Support Act (TARMARC)
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Objective #3: Resources to Justify Build.
Firearm Ownership & Sport Shooting Participation

• 2022 - estimated 63.5 million 
adults participated (56% 
increase since 2012)

• 1/3 were female (highest 
portion yet)

• 17% new shooters (started in 
last 5 years) up 5% from 2020

• Younger and more diverse  

• % of new shooters who are 
Democrats nearly doubled

• Went to indoor ranges

Key 
Findings:
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Firearm Retailer Survey – New Gun Owners

Over 22.3 Million (from Jan 2020 – Dec 2023)

Source: NSSF® Online Surveys to Firearm and Ammunition Retailers

Key Findings 
from 2023:

4.3 million 
First-Time 

Buyers

27.4% of customer 
base

57.7% Age 40 and 
under

28.9%                    
Total Customer Base 

Female

47.5% inquired about 
professional training 
w/ 39.2% signed up if 

offered

Purchased avg. of 2 
firearms in 2023
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Percent of Households 

with a Firearm 

(2023 Firearm Ownership & Sport 

Shooting Participation Report):

Wildlife and Sport Fish 

Restoration Program 

tax receipts for 2023 

(Pittman Robertson funds) 

from all firearms and 

ammunition totaled

more than $944 million.

42%

TRENDS
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Excise Tax Collection Data

• 70% of funds from non-
hunting purchases (in 2020) 

• 78% Firearm Sales
• 67.7% Ammunition 

Sales
• 74.2% Combined 
• Hunting related funds 

down from 36.2% (in 
2016) to 25.8% (in 
2020)

• NSSF Tracking Quarterly 
Contributions

• FWS Detailed Reports
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• Recreation Target Shooting 
Participation Growth.

• Gun Ownership Growth – more new 
target shooters coming.

• Access = Greatest Barrier (both entry 
and activation).

• Passage of Tarmarc improves 
feasibility- $ goes further!

• Leveraging Tax Data to Prove Your 
Case.

• Putting Excise Taxes to Work.

• Providing resources to a primary 
funder customer base – “Non-
Hunters”.
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Justifying The Need
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Additional Resources 

ATA – Archery Range GuidesNRA – Grants, RTTA, Training  EducationNSSF – Range Action Specialists, Research, Education, Range PublicationsUSFWS – www.partnerwithapayer.org Grant Examples, WSFR Funded Range Map, Additional Resources

• ATA – Archery Range Guides

• NRA – Grants, RTTA, Training & Education

• NSSF – Range Action Specialists, Research, 
Education, Range Publications

• USFWS – www.partnerwithapayer.org Grant 
Examples, WSFR Funded Range Map, Additional 
Resources 
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https://partnerwithapayer.org/ranges/
https://archerytrade.org/ata-guidebooks-help-plan-build-archery-ranges/
https://rangeservices.nra.org/
https://www.nssf.org/ranges
https://partnerwithapayer.org/ranges/
http://www.partnerwithapayer.org/


NSSF.ORG 15

Objective #4: Where is Demand the Greatest?

• Goal: Develop a method for 
states to identify where new 
ranges are needed the most.

• We built GIS maps based on 
existing range locations and 
where target shooters live.

• Reports developed for 12 
states:
AL AZ ID ME

MN NE OH OK

PA VT WV WA

Purpose
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Where are 
ranges currently 
located?
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Where do target 
shooters live?
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Where should 
new ranges be 
located?
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Objective #5: Case Studies

Six Produced – (FL, AZ, NC, GA, OH, RI)

RI – Great Swamp Shooting Range (GSSR) – rifle, pistol, 
shotgun and archery

• Expansion Project
• PR Funds - $1,745,000 / DNR Match - $2,327,000
• Annual OP/EX - $300,000
• Timeline – August 2016 – August 2018
• Obstacles – political opposition of its 

reopening/expansion timeframe 
• Overcome – citing PR funding, reneging was not an 

option / assured range was pre-existing, expansion 
was well constructed, safe and fully staffed

• Quiet reopening got them past the objection point / 
kept low profile to date given states political 
atmosphere  

• Contact information!
• Additional case studies will be posted in future.



NSSF.ORG
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Additional Resources:
Customized Market Reports

Tailor-Designed Market Templates

Excellent Source for Business Planning 

Development or Enhancement

 Reports Include:

• Demographic information

• Household trend

• Effective buying income
• Executive summary report

• Area shooters / “potential market” page 

per each specified radius

• Maps and lists ranges & retailers
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www.nssf.org/ranges/stateagencies  

http://www.nssf.org/ranges/stateagencies
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USD
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QUESTIONS
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