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About Tisski m

- Founded in 201" &=

* One of the UK's leading Microsoft Dynamics The Fertility
Partnership

& ERP Consultancy

* Microsoft Gold Partner & Inner
Circle member =
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+ Gold CompetenCIES for Association

Data Analytics
ERP

Application Development Jisc e
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Cloud Platform —

» Over 100 Consultants working with over 100 -
customers across Public, Private & Not-for- aat
Profit sectors TEMA oo evons
HMV Land
Registry
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About Tisski

Engage Retain

Value

Recruit

The four pillars to a successful
mempersnip
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At Tisski we have seen with all our clients the importance of using your data to drive
value for your membership organisation as well as your members. You should be
using your data to engage with members through personalised messages,
segmentation of members to get messaging across and ultimately get members to
engage.

No one-size-fits all method can be used to retain your members thus we need to
retain members by reflecting and reacting on their needs and in this manner recruit
members through word of mouth or segmented, personalised messaging.
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About TissK]

Engage

Value

Recruit

Case Study Platform had to be :

a widely adopted, trusted platform, OOTB

Generate immediate benefits through automating administrative tasks, freeing up time

employees.

Retaln

Integrate across several departments within the organisation.

Provide an easily accessible system with the latest security features.

Allow further configuration and be simple to scale to meet future requirements.
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‘ Membership Overview

Microsoft Power Apps Portals Payment Processing Customer Customer

“ Voice Insights

SharePoint

Online Microsoft Dynamics 365

Dataverse

Power Automate Workflow

Power Bl
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CONNECT membership Value
-

Engage Recruit
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Retain

o

Retaln |

Recruit

Able to track your recruitment of members?
- How you got them?

-Where you got them?

-When you recruited more

-When have you lost more?

Successful membership owners worry
about the members they have far more

X . Gold 2020/2021
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Engage Recruit

\. ¢

Retain

Value

Content

Likely to leave

Never attends

Engage frequently

Are you able at any single moment able to know:

« Which members are likely to churn?

« Which members take part in events?

« Are you able to visually see where your members are
located?

o . Gold 2020/2021 « Track members that are engaging less and less?
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The solution we built is
able to determine which o |
members are engaging =< e B
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Count of Label Scored Churn Prediction

Retain

High Value Disengaged
Label Scored (

High Value Disengaged

0.66K (7.29%)

is (All)

and which are at risk to PO - J |

L Ssearch

c h u r n . . L Piefle : V] select all - 101K (44.6%) Label Scored Churn Prediction

M (Blank) @ High Value
M 02605

M 05-075 375 @ Disengaged
M 0751 23 ® Medium Value
M 0-025

@Low Value

It is 8 times more | ® -

is (All)
Filter type

£ Search

[ selectall 34K (37.76%)

member than to keep a . =

[ Alaska

o [ Arizona
e e r e ® e [[] Arkansas

[T california
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Membership personas

Memlber

Wants to be engaged, get
value from her membership
and be happy to renew her
membership
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o= Microsoft

A
N

[
- -

jent w5

Managing the daily activities of Undertaking the Marketing
the membership organisation activities to help recruit and

that are required in each of the enlgage membbers, glvg

four pillars - value'to members anc
improve member retention
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Home | PSA Annual Conference 2020 Change language ~ Sign in

A Events Blogs Forums Ideas Knowledge Base Support Q | Signin

CONNECT

PORTAL

PSA ANNUAL CONFERENCE 2020

04/09/2020, 09:00:00
Crowne Plaza Stratford Upon Avon
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mbership Survey

Become a member of CONNECT
Sessions Session tracks Speakers Pass information
and get the chance to benefit from our many membership opportur Q\ /‘
— LN e §

Most Popular Articles

L £ Register now

L)

L

rall satisfaction with us? Behaviéural impact and nudge theory

y in the last three months, please rate how much

Key Membership Benefits

Members Portal
Interactive Forums and Ideas

CONNECT Blog
Extensive searchable knowledge base at your disposal to help you grow ; k /
your business ‘ - ~
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Events Blogs Forums Ideas Knowledge Base Support H

Connect
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CONNECT Membership Management ~
14

mberships - New : Lapsed Memberships -

ly Open Opportunities ~

Home > Forums

Forums

Last Post

General Discussion

Use this forum for non-specific topics.

Stinnnrt Fariim _ Company

Fields marked with * are mandatary.
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Designer General Insights Related

Owerall data
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Date  10/05.13:00:00
NPS 33
Responses 6

See how Maddy has benefitted from membership with CONMNECT

Maddy has run her own Management Insights business for the |
with the help of CONNECT has managed to grow her business tc
For a full insight into how Maddy has benefitted from CONMNECT
please read her blog.

Read tlf__ -}g here

CONNECT is in business to create a community for our members and to help
them be successful and grow their businesses

Our Purpose

/:

- J

INNECT

Grow your business with the help of CONNECT membership.




There is a
Problem

Lots of
Information

Data in different
tables/systems

Can't see the

Engagement Profiling

Behavioural Segmentation

Targeted Marketing
Relevant offers

wood for the trees .

Gold
Microsoft Partner
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Engagement Profiling
Behavioural Segmentation
Targeted Marketing
Relevant offers

What is the
Solution?

Behavioural Segmentation
on a

Customer Data Platform

4 I

L> »
[ recrutment |
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What is a

Customer Data Platform (CDP)

O ~+ N Md 35O 3 O N

nh =

Map ‘

I Match

Unify

Map  Match Merge

Add Index and

L (

Profiles

Create an entity of customer records by combining duplicate fields and removing fields you don’t need.

Current matched records 9,2 51

Combined customer fields

10

Fields (from 23 total) sharing the same semantic-type
Q into a si

Customer fields  Keys

~ Order Rank Name

Individual customer fields

Create
Relationships

Search fields

Identify
Activities

Customer lifetime value
$15,000

INSIGHTS

B Create f

W Segments

Machine
Learning

‘ Create
T Measures

Probability Marketing/

CRM /
Ad Targeting
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FullMame Gender City Probakilities

. . . CONNECT
What is Behavioural Segmentation s e Coona 0025
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. Generate a churn probability from the data | —_
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- Create segments from the probabilities N o e ‘ 0-0.25
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« High Value Scmuont 25
- Medium Value :

’ LOW Va | Ue Count of Label Scored Chum Prediction R S
o Disengaged ‘‘‘‘‘ s T A .

We would like to offer you a special discount on the
downloads section

- Power Bl Dashboard interactive analysis

» Separate Customer Journeys per segment

Count of Label Scored Churn

- Targeted emails, offers, vouchers, surveys | e O | T —.

Increased retention 0.75- 20% off your next
Download

OFFER CODE:MEMBER20

Grow your business with the help of CONNECT membership.

Cl

ick here to Contact Us and discuss mem i

Send an email fithen Send an email
niroduction to Chairs Mewsletter Invitation

O v 0O O

.

Send an email

Chizir Brochures

/:

. . Gold 2020/2021
hSSkl | Microsoft Partner INNERCIRCLE N y

=& Microsoft for Microsoft Business Applications



Complete Membership Solution CONNECT

Microsoft Power Apps Portals Payment Processing Customer— ustomer
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SharePoint

Online Microsoft Dynamics 365

Dataverse

Power Automate Workflow

Power Bl
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Thank you for attending.

For more information, non-committal discovery & demo,
please get in touch with

Kim Piek-Van Vuuren,
Business Development Executive
kim.piek@tisski.com

hello@tisski.com

www.tisski.com
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