Tracking attitudes to artificial intelligence
use in medical communications:
baseline insights from a 2-year study
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Generational breakdown Overall, respondents’ comfort rating with Al use in medical
600 50 communications was slightly negative (mean comfort rating: —0.1)
Millennial Boomers+
. . . . ® Generational split
9.5% 47.2% 40.9% 3.9% Millennials had significantly lower comfort ratings than any other generation (all P<<0.001)
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19/127 22/127 31/127 16/127 39/127 Intermediate—expert experience with Al had significantly higher comfort ratings than none-beginner (all P<<0.001)
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The most common uses of Al
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The most common uses were for plain language
summaries, slide decks and abstracts.
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Understanding of Al capabilities and limitations oo
.................... Higher understanding of Al capabilities was associated with higher comfort ratings
Plain language summaries 39.7% 25/63 Intermediate—expert understanding had significantly higher comfort ratings than none-beginner (all P<<0.001)
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The most common tasks for which Al was used were ’ : oy 0.7 — e — C D
understanding of the context and environment of the topic, first comtont e ting — — — oD
draft generation and modifying a piece for a different audience. D
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the context and generation piece for a grammar, tone searching
environment of different audience and style
the topic
31.7% 27.0% 25.4% 25.4% L In these baseline results, approximately half of respondents were using Al, covering a
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