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B e h I n d t h e n u m b e rS: VV h O t p u b | I S h e rS To understand what information about published articles is captured and displayed

by scientific, technical, and medical (STM) publishers, an T1-question survey was
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Publishers have access to a variety of article-level metrics via their publishing platforms;

however, there is inconsistency in what is displayed online by publishers Further work is being conducted by the ISMPP Metrics Workstream to build a greater

understanding of what Publication Professionals require from article-level metrics and

Most publishers use Atypon’s publishing platform, offering a potential opportunity to achieve how those needs could be addressed by adapting metrics provided by publishers

consistent reporting of article-level metrics directly via this platform developer
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