Navigating a social presence
· Pick your social platform
· Facebook and LinkedIn 
· Both are low barrier to entry in terms of content creation and attention
· Typical audience focus when on these platforms fits both those looking to hire a mover and the daily activities of a moving company
· LinkedIn – change, growth, networking
· Facebook – community, both literally your physical area & the concept of community, advice from friends / peer influence and endorsement
· And be custom to that platform
· You can utilize the same concept of a post but how you present it and word choices should be platform-specific
· Can use free ChatGPT to rewrite for a different platform
· Create a posting schedule
· MWF, every day, every Thursday
· The algorithms value consistency, not just frequency
· You can create them all at once and then schedule them right in the platforms
· Highly recommend this feature to save time and create uniformity
· Also prevents a missed posting due to a conflict or other situation
· Mix your graphic content type
· Static image, video, talking to camera
· Always use a graphic / image /video of some type
· Canva.com is a free website / app
· Templates you can use or create your own
· Customize with your colors & logo
· Captions on your talking to the camera videos
· Enable this function on LinkedIn and it will do it automatically
· Facebook you turn it on per video
No budget Marketing Strategy to get started 
· Start on the socials and be strategic
· Socials
· Facebook 
· LinkedIn
· Posting Schedule
· MWF
· Content Buckets
· Community
· Local Engagement
· Who We Are
· Employee
· Recognition
· Celebration
· Reviews & Praise
· Canva template custom to the company
· Pull from anywhere (Google, emails, phone calls, etc)
· Provide value
· Packing tips & tricks
· Why Does My Mover Do That?
· What to Expect / Our Standards
· Free versions of tools
· Canva – graphic design and consistency
· ChatGPT – check for clarity, rewrite for different platforms
· CapCut – video edits
· Don’t forget to…
· Always tag anyone mentioned & relevant – city, local groups, people
· Always geotag 
· Always have graphic content
· Be consistent, stick to the posting schedule
· Be consistent, stick to the content buckets
· Encourage employees to provide content and to engage with posts, as well as to follow you 
· Encourage customers to follow you and to share & tag you
· Always engage when tagged
· Negative post - Own the issue, provide support & solution
· Positive post - React with a grateful and reciprocal nature 
· Repost & reuse! UCG is high value and helps your SEO and impact
· Include a CTA whenever possible, often directing to your website (builds SEO!)
