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Survey 
Methodology

Sample Size
1,036 Social Donors

Quotas set to ensure census representation

Survey Approach
Online survey completed July 2024

Self-reporting questionnaire

Conducted by Edge Research

Social Donor Definition
In the last 12 months 
• Donated or attended a fundraising event, 
• Donated to or bid during a nonprofit auction,
• Sponsored someone or participated in a fundraising run, walk, ride
• Donated or requested donations as a part of a fundraising challenge, 

occasion, or giving day

Blog: https://www.onecause.com/blog/who-are-social-donors/



Social Giving Overview



Social Giving Experiences

Donated at or by attending a 

fundraising event like a gala, 

golf tournament, or similar 

event – virtually or in-person

Sponsored someone 

or participated in a 

fundraising walk, run, ride

Donated to or participated 

in a fundraising challenge 

or virtual campaign (Ice 

Bucket Challenge)

Donated or requested 

donations for a specific 

day/month (Giving Tuesday, 

Black History Month, etc.)

Donated or requested 

donations for an occasion 

like a birthday or in 

memorial/tribute
 

Donated to, bid during, 

or attended a nonprofit 

auction



A. 25% of social donors surveyed were first-time givers

B. 35% of social donors surveyed were active donors

C. 37% of social donors surveyed gave again after being lapsed 
for 1+ years

D. All of the above

Which do you think is true? Answer in chat.



The Power of Social Giving
Attraction, Engagement & Retention



Generosity Motivators



Generosity Motivators



Give Them “TIME”



% very easy (excluding DK/NA)

Ranking Ease – Areas for Improvement 



Rising Motivator



Generational Differences 



Giving Driven by Social Connections

Thinking about the last social fundraising event or campaign you donated to, how did you hear about this donation opportunity? 
Please select all that apply.



Giving Driven by Social Connections



A. $108 

B. $74

C. $191

D. $123

What do you think this year's average social donation 
amount was?



$191
Average Social

Donation Amount
(how much was your last social donation)

2023: $171
2022: $196
2021: $220
2018: $198 How did you make your donation?

Donation Channels



Donation Methods



EVENT

FAST FACTS



RECOMMENDATIONS



PEER-TO-PEER

FAST FACTS



OCCASION & 

GIVING DAY

FAST FACTS



AUCTION

FAST FACTS



AUCTION DATA
TO ARM YOURSELF WITH

would attend another 
event in the future

said they were likely to 
become an annual donor

said they were likely to 
become a monthly donor



Demographic Shifts

10%
Gen Z

35%
Millennials

27%
Gen X

29% 
Boomers/
Matures



Demographic Shifts

3%
AANHPI

17%
Black

23%
Hispanic

55% 
White/

Non-Hispanic



Inclusive & Welcoming
Social Giving Broadens Access to Philanthropy



A. 35%

B. 42%

C. 49%

D. 50%

Thirty percent of social donors said they made their last donation using a 
digital wallet option. 

What percent of Gen Z do you think reported using a digital wallet option?



Gen Z



Impacting Retention 



Inclusion is key to growing and sustaining 
generosity.

Review donor feedback and cross-reference 
generosity motivators to tailor outreach and 
comms.

Focus on long-term relationships, not just the 
first or a one-time social donation.

HOW TO USE
THE DATA



.

https://www.onecause.com/ebook/giving-experience-study-fifth-edition/

DOWNLOAD

 GIVING EXPERIENCE 5th EDITION

Access to Full Findings

https://www.onecause.com/ebook/giving-experience-study-fifth-edition/


Enter to Win a Free Ticket to Raise 2025!

Contest closes November 15, 2024. Winner will be announced in early December 2024.

Post your favorite stat from the study on social media:
LinkedIn      |   Facebook       |    Twitter

Tag OneCause (@onecause) so we can find your post 

Include link to download: https://www.onecause.com/ebook/giving-experience-study-fifth-edition/

1 entry per platform = 3 maximum entries 

(even if you post multiple times on one)

Example:

I love this stat from the @onecause Giving Experience Study: '37% of social donors gave more this year!’ 

Check it out here: https://www.onecause.com/ebook/giving-experience-study-fifth-edition/

https://www.onecause.com/ebook/giving-experience-study-fifth-edition/
https://www.onecause.com/ebook/giving-experience-study-fifth-edition/


Now’s our time to 
hear from you!

Q U E S T I O N S ?



hello@onecause.com   |   onecause.com

Fundraising Software
to Raise and Reach More

Thankyou!

mailto:hello@onecause.com
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