
Better Fundraising Results

What Nonprofits Can Learn 
from E-commerce



Understanding the 
online spending gap 

of income given to charity
2.5%

Consumer Spending
$18.6T

Individual Giving
$320B



Everything is trending towards digital 
spending 

6.33T e-commerce revenue (7.56% YOY growth)

· 1996 45M people used internet 

· Today 5.56B people use internet



Every donor is a consumer 

99% of the time to the 1% of 
the time they are a donor 



Better engage donors & stay relevant 

Increase donations

5 Practical steps to implement

Leverage e-commerce lessons to:



Clean UX 
Better engage donors & stay relevant 

Mobile Optimization 

Simplicity 

Intuitive Interface



Beautiful Imagery 
Better engage donors & stay relevant 

 increase in conversions when 
high-quality images are used. 

60%



Clear Story 
Better engage donors & stay relevant 

Social Proof 

Highlighting Impact  

Donor Testimonials 



Social Media 
Better engage donors & stay relevant 

people use and engage with 
social media platforms 

5.2B
average number of days in a week users access apps 



Preference Breadcrumbs 
Better engage donors & stay relevant 

Custom Questions 

Explore more information

Increases targeting 



Omnichannel
Better engage donors & stay relevant 

of customers expect 
interactions to be consistent 

across channels

90%



  Leverage Authenticity 
Better engage donors & stay relevant 

Transparent & Honest

Align Actions with Values

Your Unique Story

Operation Airdrop: $2.7M on BetterWorld 



Retargeting
Better engage donors & stay relevant 

increase in brand recall 
when you retarget 

104%



A/B Testing 
Better engage donors & stay relevant 

Subject Lines

Page Designs

Form Questions & Length 



Connecting your 
Product & Customers

Better engage donors & stay relevant 

higher lifetime value when 
customers emotionally connect 

to your brand 

306%



Better engage donors & stay relevant 

Increase donations

5 Practical steps to implement

Leverage e-commerce lessons to:



Convenience
Increase donations

User Experience (all platforms) 

Multiple Payment Options

Time-Saving



Select Urgency
Better engage donors & stay relevant 

of online sales are driven by 
including urgency into their 

marketing 

60%+



The “Good” Deal
Increase donations

Psychological Satisfaction

Motivating

Justifiable



Smart Forms
Increase donations

of donors will abandon a form 
if they encounter 

complications

67%



Pop Up & Static Banners
Increase donations

Viewer's Attention

Spotlighting Targeted Campaigns

Encourage Action



Better engage donors & stay relevant 

Increase donations

5 Practical steps to implement

Leverage e-commerce lessons to:



Tech Audit 
5 Practical steps to implement

Improve Efficiency

Enhance Engagement

Increase Revenue



User Experience

Compelling Storytelling

Enhanced Mobile

Website Review
5 Practical steps to implement



Smart Forms
5 Practical steps to implement

Boost Conversion Rates

Build Trust with Technology

Recurring Donations



Raffles, Auctions & Fund-A-Need

Doesn’t Impact Donor Fatigue

Releases Endorphins

Consumer Giving
5 Practical steps to implement



Tie Visuals to Donations
5 Practical steps to implement

Make Their Donation Feel Real

Inspire Continued Giving 

Increased Conversion Rate 



Founded in

2013
Net Promoter Score

87
Nonprofits served

105,000+

Organizations to likely use again

97%

Thank 
you!


