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Youth Advocacy

Moderator: Ayana Melvan, Aquarium Conservation
Partnership and Afterschool Alliance Ambassador Alum for
Rhode Island
Panelists:
e Sean den Bok; Fresno Chaffee Zoo
e [Elliot A. Rivera former Executive Director of Youth In
Action, Inc. and Principal Consultant and Founder of
Desahogo Leadership
e Miguela Marzolf, Seattle Aquarium
e Shervin Hess, Oregon Zoo
Closing Remarks: Stephanie Joseph, New York Aquarium,
WCS
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Exploring Strategies for Co-Creating Advocacy
Programs with Youth

From programs for youth » to movements with youth
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Stories:

Youth In Action/ACP & Azul
‘ Aquarium

| Conservation
Partnership
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Three Foundations to Co-Creating
Authentically with Youth

QR
O=¢ Power Sharing F/“C] Culture & % Resourcing Youth

Creating genuine partnerships Belonglng Leadel‘Shlp
where youth have decision- Fostering inclusive Providing the necessary
making authority and their environments where every financial, educational, and
voices are central to program young person feels valued, mentorship resources to equip
design and implementation. respected, and included to youth with the tools and

contribute their unique support they need to lead

perspectives. effectively.




Key Takeaways &

Next Steps

Intergenerational Power
Through Partnership

Youth are not just beneficiaries or
leaders of tomorrow; they are
powerful agents of change today.
True co-creation unlocks their
innovative potential which benefits
everyone.

Investing in the Future

By allocating dedicated resources
and fostering inclusive cultures,
we build sustainable movements
co-led by multi-generations of
conservationists, sustaining and
deepening impact.

Let's build a movement with youth, not just for them.

Desahogo
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Actionable Steps

e Review current youth
engagement strategies.

* |dentify opportunities for
shared decision-making and
partnering with organizations
already doing youth leadership.

* Develop and resource
mentorship and advocacy
programs for youth leaders that
sustain these efforts.






Mission: Inspiring conservation of our
marine environment.



“Reef”-reshing ways
to support corals




It’s never too early
to be an advocate

Ages: 6 -9
Activity: Silent March

Ages: 6 -12
Activity: Zines
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You “otter” know you
can always help the
ocean.




Youth Ocean
Advocates

Launched in 1994
Enrolled in grades 9 -12

Training

Volunteer activities




. VALUE
YOA Poli-SEA

e o (A shared value or sentiment.
Tra Jallg) gS ex: plastic shouldn’t be in our

ocean)

Why Policy Matters

« Mock Hearing Why it matters DECISION-MAKER
* Aquarium Policy Priorities to YOU . .

(share a personal (city councilmember, state
» Policy Messaging experience. ex: | have representative, US senator)

seen birds entangled
in plastic)



Lobby Day

* Annual trip to Olympia
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Use the box but think

outside it

 Their voice

e Their

media

e Their

passion

Wha €S 20~ >
‘Why should | care? A
Bull Ralp it an aervist sewend Bl Relp i vital to mare
prevalest aiong the ™ and prowndes &
hat is it and why comet s Alsatte b i sty ot Bizdwaruty
You can sew it from cur forests are great habitats

s it important?
B3udraam cutude the hartor 57 Tany smmal

" 7 werce too {Relp craby
== 4

2 Person 2 Person & Person

Letter to Editor (LTE)

2 Person

Conservation

Currdntly, we're working | 58 |

etabinhing Seli Eaip a3 the
official Washington state marise
forest, Bull kaip # increditly
Important marme  Uts
epecially in Puget Sound, which
in why we should work to
protect i1 Mers's what you can
2 hetp

Bull Kelp Forests For

State Marine Forest

Bull Kelp For our State Marine Fore

This legislative session, a bill has
been proposed to make bull kelp
forests a Washington state symbol

4 but it won'’t pass without your
P help. Call or email your
représentatives in support of

44 HB1631
To follow this bill, sign up for the

Sedttle Aquarium’s policy email

alerts

QR code to fied your

} Call to action

dntrict represan:
+ Cut o oot

(4 io blo = well)
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Beyond TikTok: Communication Skills for Youth




Generation | Smartphone Daily Usage Key Behavior &
Ownership (Avg) Concerns
GenZ ~95-98% ~4.5-6+ hrs/day | High dependency,
frequent checks,
social
media-heavy
Gen Alpha ~94-95% by 3—-7+ hrs/day for | Early immersion,

age 11

many

gaming, YouTube,
strong
parental/educator
involvement
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Why originality matters in the age of Al AQUARIUMS
and social media

Algorithms prioritize engagement
Audience fatigue with sameness
Virality depends on novelty
Long-term performance
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Tech and style changes, storytelling doesn't

e Structure: Beginning, middle and end.
e Character: Someone or something to root for.
e Emotion: laugh, feel awe, or feel empathy = remembered and shared.
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What else can zoos and aquariums offer?

Media training — professional editing, camerawork and production

Field visits — experience conservation where it's happening

Elected tours — make youth programs a stop when electeds visit

Media literacy — navigate info stream, recognize misinformation, engage thoughtfully




AZA Annual Conference

e (CEC Open Session - Monday, Sept. 15
3:00am-12:00pm

e Youth Advocacy Session at AZA -
Tues, Sept. 16 2:00-3:30pm

e AZA Open Roundtable in Exhibit Hall -
Tues, Sept. 16 4:00-5:00pm
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Support for
Youth Advocacy
Survey Link

AZA | Learn







