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…so my examples tend to show those 
reports, but almost everything I am 

showing can also be done using:

I work with…

DISCLAIMER



What is the click-through rate for each 
product on product list pages?



What is the click-through rate for each 
product on product list pages?



Does product placement matter?



Does product placement matter?



How are visitors finding products that 
they ultimately purchase?



Syntax
s.events=”scAdd”; 
s.products=”;Backup DVD;;;;evarY=AVG Security 2013”;

How often are product cross-sells 
driving orders and revenue?



Do visitors book/buy the hotel/flight/
car/product that they first look at?



Do visitors book the hotel/flight/car 
they first look at?



Leverage Meta-Data!



What is the average search click 
position for each search term?



What is the average average search 
click position for each search term?



Track Net Promoter Score



Track Net Promoter Score

Look at sessions with high and low net 
promoter scores to see what you can learn!



How often are products out of stock?



How much are out of stock 
products costing me?

This assumes that all people viewing the 
product would have bought the product!



PRODUCTS OUT OF STOCK

Use advanced calc metric to compute potential lost $$

Look for historical 
Product View to 

Order conversion %  
for each product and 

if none exists, use 
general website 

product view to order 
conversion %



PRODUCTS OUT OF STOCK



How “engaged” are my website visitors?



How do visitors of different scores behave?



Integrate Data Sources

Data from 
Ad Vendor

Data from 
Internal DW

New Calc 
Metric



Is my product conversion possibly 
being impacted by competitor pricing?



Which companies are on my site…



…and what are they looking at?



Who will be my next customer?



How much money is being left in the 
cart and for which products?



How many people added over $XXX 
to the cart but then didn’t order?



Put Data In Financial Terms!



Put Data In Financial Terms!



Compliment raw 
numbers with user 
experience tools



Ask Users Questions



Ask Users Questions



Dental
Clown Toy

Supplies

Teeth
Comedy

Jokes

Improv
Gums

Ask Users Questions



Use Heatmaps/ClickMaps
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For more information, check out my Adobe Analytics blogs: 

http://blogs.omniture.com/author/agreco/ 

http://adam.analyticsdemystified.com/
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