Al-powered Customer Insights
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Brian Donnelly, CWA
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Of the world’s data was created in

the last twelve months.
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CRM Web Customer Campaign Social Media POS vVoC Mobile DSP
Analytics Service Analytics

But where has it gone?
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Al can sift through an ocean

of data
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And prescribe the best way
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Insights optimize understand predict
End-to-end past performance o R

prescriptive analytics

with Watson [&.‘:”.“ . @)

Digital

. Predictive
. Journey analytics
analytics customer analysis
Cafmpalgn BehaV|<?raI Propensity
performance analytics modeling
Business impact Anomaly S

#WatsonMarketing analysis detection analytics
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Empowering analysts
to drive business
outcomes
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optimize understand predict

current customer-level customer future
experience behavior

past performance
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Ramp up Retarget
performing paths abandoning
to purchase customers
Get low

. Send tailored offer
conversion for .
to retain

campaign customers
N /

Check results for Remediate friction Prioritize by CLV
touchpoints and in low-performing and likelihood to
channels channels churn



Get on the wave.
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Visit
ibm.com/cxanalytics

Talk to an expert

Get a demo



