
Many medical communications professionals could  
do more to create visually impactful posters
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Do as I say, not as I do? 
Stephen Craig, Marissa Buttaro, Andy Shepherd Envision Pharma Group Poster  
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Before 2020, only 13% of all posters used an impactful format, 
increasing to 34% from 2020–2023

Application of a visually impactful format 
was similar across author types by affiliation

Criteria for being visual/impactful: 1. Clear takeaway (low interaction cost) and 2. Other attempt to make 
impactful/visual (eg, less text, clear takeaways for figures or engaging/interesting format). “Impactful” format 
= criteria 1 and 2; “Somewhat impactful” = criteria 1 or 2; “Not impactful” = neither criteria 1 nor 2

0%

20%

40%

60%

80%

100%

2018
n = 26

2019
n = 26

2020
n = 27

2021
n = 43

2022
n = 45

2023
n = 41

2018
n = 51

2020
n = 46

2021
n = 46

2022
n = 50

2023
n = 71

Pr
opo

rti
on 

of 
pos

ter
s

ISMPP EU ISMPP US

Be
tte

r 
po

ste
r 

lau
nc

he
d

Be
tte

r 
po

ste
r 

lau
nc

he
d

Impactful format Somewhat impactful format

Less than 50% of ISMPP posters in the last 
2 years used a visually impactful format

“Better poster format” recommends creating visually impactful posters with reduced text and an emphasis on key findings1,2

As communications professionals, are ISMPP members taking this advice? 

Methods
ISMPP meeting posters (2018–2023; N = 522) 
were categorized as impactful, somewhat 
impactful, or non-impactful based on clear 
takeaway message (low interaction cost), 
reduced text (lower cognitive load) and 
engaging figures/images  

We looked at the 
proportion of posters 
using an impactful 
format over time, 
by author type 
and region
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Homework:
 Could do 

better!
Use 
Visual 
Formats!


