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7 Digital Marketing Ideas to Boost
End-of-Year Fundraising



Husband, #boydad

Curious, builder,
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Passion for social
impact & nonprofits
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Trusted by 1,200+ nonprofits and counting.
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Typical playbook

= Nothing
= Everything

- Ad Hoc

UNRELIABLE MAGIC

Growth playbook
=> Practical
=> Responsive

—> Measurable

PURPOSEFUL MARKETING



CASE STUDY

Hope & A Future raises
S32k through digital
end-of-year campaign

f P
S$4,410 $32,282 7.3X 84,581

AD SPEND DONATIONS AUDIENCE



YFeathr

7 Digital Marketing Ideas to Boost
End-of-Year Fundraising



REMINDER

Attention is the
most valuable currency.



REMINDER

Your competition goes
beyond other nonprofits.



Retarget ads to
your ‘‘shopping cart
abandoners”.



onserveturtles.or

SEA TURTLE Shop | Renew | Partners | Contact STC
@ CONSERVANCY Search

SEATURTLES | PROGRAMS | TURTLE TRACKER | GET INVOLVED | ABOUT STC | SUPPORT STC
DONATE MONTHLY
: ONE-TIME DONATION
Donor Information

Name * JOIN STC

First ADOPT-A-TURTLE

Address * RENEW MEMBERSHIP

Street Address TRIBUTE OR MEMORIAL

Address Line 2 LEAVE A LEGACY

e ENDOWMENT

Country
Unit

State *
Alabama

Fin Cada

SEA TURTLE

CONSERVANCY




od Recipes  Shows  Chefs  Food NetworkKitchen  discoverys

SEA TURTLE

P4 SEA TURTLE
KMl CONSERVANCY

Our Official List of the Best FORGET
Food Network Kitchen Recipes SOMETHING?

The sea turtles
are waiting




SLAVERY TODAY  OUR WORK

Slavery still exists.

We work with local justice officials, community partners, advocates and people like you to end it for goot

JOIN OUR FIGHT
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@ Chome Flo Edt  View MHatory Bookmarks Profiles Tab Window Heip

Association of Texas
#~ Professional Educators

JOINATPE  ATTHECAPITOL  LEGAL RESOURCES

INTHE CLASSROOM  ABOUT ATPE

Join ATPE, the association that puts Texas educators
first

Learn More

Association of Texas
~\ Professional Educators



Use “CRM Retargeting”’
to reactivate donor
lists with ads.



EXAMPLE

Supercharge your
local giving day

Email lists targeted:
—> Recent & previous donors

=> Former volunteers
-> Previous event attendees

—> List of unsubscribers!

Donate by Dumsne
: / ty
,é!j, April 22nd! Iu&w
“sg'cm'l‘ss’x. f . ~ o THE
ﬁ o AMAZING

GIVE
AMGAl\Z/IENG Workday Edition

April 22, 2021
Workday Edition
April 22, 2021

DONAT
3 TODAY
DONATE LS

TODAY

. ThE DONATE
Femyeouie QT
April 22, 2021

1228

Donate by
April 22nd!




Geofencing ads to the
places your donors live,
work, & play.
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West Hill

» Show Places (3)

File
high-income-neighborhoods_gainesville - places_template.csv

Name (required)

[ High-income neighborhoods ]

i |

kilometers v ]
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I An IBM Business Search City or Zip Code QW US|F V¥
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Today Hourly 10 Day Weekend Monthly ° Video More Forecasts ¥

0

All You Need is

Tracking, Timing Today's Severe Good Hair
Threat
e

~
]
A
N

\ M
f.’:;/



IDEAS

Geofencing Ideas

Country clubs, yacht clubs, golf courses
Target neighborhoods (postal codes)
Churches & places of worship

Festivals, concerts, sporting events

ZEEE 2 T

Conferences



Take your paid
social efforts beyond
boosted posts.




GRACE

4.8k followers

Post Insights X
TEEYL This #WishListWednesday our front-line staff and
— volunteers are asking for your help in replenishing o...
= 1Q-22h-Q
Post Impressions ) Post Reach ) Post Engagement €}
362 362 24
Distribution o

N Average performance as your other posts within 22 hours of

publishing. Learn more
Interactions

O (V) CJ "

8
Reactions

Comments

Link Clicks

>y # €8 06

Shares

* Other Clicks

o



S50 boost

About the ad

GRACE Marketplace
“ Sponsored * Paid for by ACCHH/GRACE ..

ID: 720034375125629

GRACE is thrilled to present our five-year report, "Ending Homelessness is
Possible." The report describes our programs, services, community impact,
financials, and - best of all - the exciting work ahead!

Special thanks to our pals at Fracture for covering the cost of printing
these reports for our birthday celebration last week!

GRACGE

Endin
Homelessness
IS Possible

A Five-Year Report

GRACE Marketplace Learn More

Data behind the ad

@ Inactive
Jul9,2019 - Jul 16,2019

ID: 720034375125629
-

Amount spent
The estimated total amount of money spent on an ad during its schedule.
Learn more

8 Amount spent

<$100 (USD)

Impressions
The number of times an ad was on a screen. May include multiple views by the

© |mpressions

1K-2K

Who was shown this ad
The age and gender breakdowns of people who saw this ad.
Men Women Unknown

23%
18%
14%
12%
10%
5% 5%
4%
3% 3% 3%
0% 0% . 0% . 0% . 0% 0% 0%
— — -— - — = —-—
-44 5-64 65+

18-24 25-34 35- 45-54 5



Ad creative ~ 2 recommendations
Select the media, text, and destination for your ad. You can

3 X . Ad preview
also customize your media and text for each placement.
Learn more
18 placements «” View more variations Share =
Media Edit v ]
18 Placements Facebook
Feeds, In-stream videos, Overlay ads in Feeds B +)]
reels M,
9 Placements
. Stories and Reels, Apps and sites G
6 Placements

Right column, Search results, Instant

B articles 2 v Nonprofit Ads
Deserve Better Return

3 Placements

Primary text

Tell people what your ad is about

Headline

You Deserve Better Return

FEATHR.CO — ——
inti : You Deserve Better Return LEARN MORE
Desc "p'lon Opnonal Read about IJM worked closely wi_. 5
Read about IJM worked closely with Feathr's Implementation
Services team to launch three programmatic advertising oY Like () Comment
campaigns through Feathr's ad platform, helping them raise

Optimize text per person - -

Enabled Ad rendering and interaction may vary based on device, format and other factors (i ]

% Share Stories and Reels

12

Destination

® & Website

Facebook Event



Apply for the
Google Ad Grant and
try paid search.



Google Ad Grants

$212

$5k
+400

Average
donation
value

Donations in
60 days

Conversions
in 60 days

CASE STUDY

Google Ad Grants drives a $212 average
donation value for Days for Girls.

Mission

Days for Girls increases access to menstrual care and education by
developing global partnerships, cultivating social enterprises, mobilizing
volunteers and innovating sustainable solutions that shatter stigmas and
limitations for women and girls. The organization has reached more than
one million women and girls in over 120 countries around the world.

Marketing Goals

The organization relies on their Google Ad Grants account to raise
awareness for their cause and reach users looking to support and empower
women around the world. Google Ads are also used to raise funds, promote
ecommerce orders, increase call volume and drive email subscriptions to
cultivate donor relationships.



Google

nonprofit supporting environmental conservation b4

Q, Al = News [)Images [+ Videos ¢ Shopping i More

About 106,000,000 results (0.61 seconds)

Ad - https://preserve.nature.org/donate

@ We Only Have One Earth - Help Tackle Climate Change

The Earth Needs You Now More Than Ever. Your Support Can Make a Difference for the
Future. The Science is Clear. Donate Now to Help Tackle Climate Change. Build Healthy
Cities. Protect Nature. Protect Our Only Nature. Save Endangered Species.

=

Toals



A/B test your
messaging with different
landing pages.



Text appeal

& BUCKNER.

Hope 1hres here

A Special Story of Hope this Christmas

A Message from Buckner President Albert L. Reyes
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A Special Story of Hope this Christmas
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Use multichannel
marketing to expand
reach and ROI.

(aka email x digital x offline)




Default Channel Grouping

Direct

Email

Organic Search
(Other)

Referral

Paid Search

Social

Acquisition

Users J  New Users
11,528 10,964
% of Total: % of Total:
100.00% 100.00%
(11,528) (10,964)

5,788 (48.70%)
2,614 (21.99%)
1,628 (13.70%)
1,057 (8.89%)
297 (2.50%)
269 (2.26%)

233 (1.96%)

5,585 (50.94%)
2,452 (22.36%)
1,276 (11.64%)
1,004 (9.16%)
223 (2.03%)
227  (2.07%)

197 (1.80%)

Sessions

13,846

% of Total:
100.00%
(13,846)

6,412 (46.31%)
2,900 (20.94%)
2,348 (16.96%)
1,182 (8.54%)
383 (2.77%)
321 (2.32%)

300 (2.17%)

Behavior

Bounce Rate

74.61%

Avg for View:
74.61%
(0.00%)

90.24%
43.10%
68.14%
83.16%
72.58%
63.55%

76.33%

Pages /
Session

1.46

Avg for
View:
1.46
(0.00%)

1.28
1.70
1.68
1.25
1.67
1.70

1.55

Avg. Session

Duration

00:00:39

Avg for View:
00:00:39
(0.00%)

00:00:18
00:00:40
00:01:29
00:00:16
00:02:01
00:00:54

00:01:07



Data » People »

() David Trull

© Location
Most recent geographic coordinates for this person.

@ Info Save Changes

() External ID
a6a5a6465292be61ff4230551f8cc67d
[EIName
David Trull
@Email Address
david.trull@feathr.co

£3 Occupation

“DActivity

All breadcrumbs for this person.

David Trull received an email

Marketing Trends in 2022

Select flavors...

Jan 12th ‘22, 3:33 pm

Hi David! With 2021 in the books, it's time to look ahead to what
2022 has in store for nonprofit marketing. The Feathr team has
compiled a nifty list the top trends in nonprofit marketing that...

Show raw data

David Trull viewed a page.

Context

Device Platform

[ Desktop & 05X

Dec 21st '21, 7:37 pm



Any questions?




Thanks for joining!

@ noah.barnett@feathr.co

in| linkedin.com/in/noahbarnett
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