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Do as I say, notas I do?

Many medical communications professionals could do more to create visually impactful posters
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‘Beélfer poster formal” recommends creatling visually impacttul posters with reduced text and an emphasis on keg tindings'

As communicalions professionals. are ISMPP members Taking this advice?
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Before 20Z0. only 12% of all posters used an impacttul format. Application of a visually impactiul formal
increasing to 24% from 2020—2072 was Similar across author types bg affiliation
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Criteria for being visual/impactful 1. Clear takeaway (low inferaction cost) and 2. Other dlfempt To make
impactful/visual (eg. less text. clear takeaways for figures or engaging/interesting format).

SOVV\@ Whﬂt iW!PﬂthMl fOV‘VV\ﬂt mpactful” format = criteria 1 and 2. "Somewhal impactful” = criteria 1 or 2: 'Not impactful” = nether criteria 1 nor 2
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We looked at the
ISMPP meeting posters (2018—2023; proportion of posters

using an impactful
format over time,
by author type
and region

N = 522) were categorized as impactful,
somewhat impactful, or non-impactful,
based on clear takeaway message (low

interaction cost), reduced text (lower
cognitive load) and engaging figures/images

" )

a4

References

1. How to create a better research poster in less time (#betterposter Generation 1). Available at: www.youtube.com/watch?v=1RwJbhkCA58.
2. How to create a better research poster in less time (#betterposter Generation 2). Available at: www.youtube.com/watch?v=SYk29tnxASs.

Presented at the 20th Annual Meeting of the ISMPP (29 April-1 May 2024; Washington, DC, USA). Previously presented at the ISMPP 2024 European Meeting (23—24 January 2024; London, UK)




