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DATA VIZ BOOKS
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MAGAZINES02.



DATA VIZ MAGAZINES
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DIFFERENT INDUSTRIES

Medical, Weather, Financial, Tech, Science, etc.
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EDWARD TUFTE
American Statistician / Yale University Professor  / Author









"DATA-INTENSE, DESIGN-SIMPLE,
WORD-SIZED GRAPHICS”

-EDWARD TUFTE

SPARKLINE



ALL VISUAL ELEMENTS IN A GRAPH
THAT ARE NOT NECESSARY TO

COMPREHEND THE INFO OR 
THAT DISTRACT THE VIEWER FROM INFO.

CHART JUNK



DAVID McCANDLESS
British Data-Journalist / Information Designer / TED Talk



DAVID McCANDLESS
British Data-Journalist / Information Designer / TED Talk





NICHOLAS FELTRON
Information Designer / Personal Annual Reports /  Entrepreneur
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TITLE OF SLIDE
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TEST DRIVE



TEST DRIVE
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USE A COLOR PALETTE



















USE COLOR STRATEGICALLY
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Times New
Roman

PLEASE STOP USING



FONTS YOU SHOULD USE

OPEN SANS
HELEVETICA
ARIAL
ROBOTO
MERRIWEATHER SANS

TRADE GOTHIC
FUTURA



TEXT HIERARCHY

HEADER
Copy Text
Smaller  Copy Text

SUB HEADER



TEXT HIERARCHY

BOLD
Regular
Condensed -or-  L ight

SEMI-BOLD





1990 1996
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& THREE’S



SHORT SENTENCES ARE KEY



THREE IS ALWAYS BEST

SHORT WORD

SHORT WORD

SMALL WORD

THIS SENTENCE IS BLANK & SLIGHTLY LONGER

SO IS THIS SENTENCE & SLIGHTLY SHORTER

AND YOU GUESSED IT, THIS TOO.



ANOTHER EXAMPLE

THIS SENTENCE IS BLANK

SO IS THIS SENTENCE

AND YOU GUESSED IT, THIS TOO



NOBODY EVER WANTS TO READ REALLY LONG TITLES ON SLIDES



Titles Should Be in All Caps
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HOW TO MAKE COFFEE
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DON’T SHOW TOO MUCH

XYZ ABC XYZ XYZ XYZ

XYZ ABC XYZ XYZ XYZ



THREE IS ALWAYS BEST

XYZ ABC XYZ





SMALL MEDIUM LARGE
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HIGH TO LOWALPHABETIZED RECENT REDUCEDLOW TO HIGH

SORTING METHODS





SORTING BY SIZE

DDDEEECCCBBB AAA
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DELETE THE CHARTJUNK
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xx.x%

xx.x%
XYZ

EXTRA WORDS

EXTRA WORDS

EXTRA WORDS EXTRA WORDS EXTRA WORDS EXTRA WORDSEXTRA WORDS

EXTRA WORDS
EXTRA WORDS

EXTRA WORDS

EXTRA WORDS MY CLIENTS LOVE TO FILL THE CHARTS WITH CAN BE DELETED
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XYZ XYZ
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SIMPLE TITLE

DECB A

xx%

xx%
XYZ

EXTRA WORDS

EXTRA WORDS

EXTRA WORDS
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LESS WORDS HERE

XYZ
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ROUNDING NUMBERS

23.7%

$92.44 M

67,895
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THE

30 SECONDS
SUMMARY



1. KEEP IT SIMPLE

2. USE COLOR WISELY

3. COLLECT EXAMPLES

SUMMARY



5. THREE’S

6. DELETE “CHART JUNK”

4. ONE QUESTION PER CHART

SUMMARY



7. ROUND NUMBERS

8. DIFFERENT VIEWS

9. SUMMARY

SUMMARY



@timdegner @timdegnertim.degner@nike.com

THANK YOU!




