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About Givergy

$750M
RAISED

3,000+
CLIENTS

10+ YRS
EXPERIENCE



B CORP PENDING

Environment Community Governance Workers Customers



Fundraising Page



Mobile Bidding



• Make silent auctions interactive

• Media pages 

• Sponsorship opportunities 

Tablet Bidding



Guest Participation

Leaderboards gamify your fundraising and encourage donations under the guise of friendly competition. 



Custom Leaderboards



Sealed Bidding



Sealed Bidding



FUNDRAISING STATS – Event Type (USA, $USD)

Reporting date: average total raised actual CY2020 CY2021 CY2022 TOTAL

Gala Dinner 106,200 113,118 205,206 152,422

Online Auction 67,034 36,342 60,750 52,808

Drinks Reception 84,545 42,767 36,103 55,212

Golf Event 22,601 51,691 43,872 41,845

Total 79,340 60,046 128,354 89,514



FUNDRAISING STATS – Regional (USA, $USD)

Reporting date: average total raised actual CY2020 CY2021 CY2022 TOTAL

California 137,954 293,918 402,865 266,935

Indiana 44,915 48,579 43,486 45,902

Louisiana 85,868 25,433 42,965 55,032

New York 158,266 113,979 178,157 150,131

Texas 119,322 50,447 133,278 99,054

Total 124,543 99,834 164,714 129,153



FUNDRAISING STATS – Event Type (Canada, $CAD)

Reporting date: average total raised actual CY2020 CY2021 CY2022 TOTAL

Gala Dinner 79,039 78,638 106,099 88,026

Online Auction 44,445 41,978 67,171 49,220

Drinks Reception 29,529 89,513 54,025 51,240

Golf Event 26,986 29,686 18,146 25,200

Ladies Lunch 46,198 22,960 0 38,452

Pledge Event 117,705 105,100 323,097 197,341

Total 50,459 45,284 72,656 54,324



FUNDRAISING STATS – Regional (Canada, $CAD)

Reporting date: average total raised actual CY2020 CY2021 CY2022 TOTAL

Alberta 28,340 20,446 26,050 24,481

British Columbia 80,612 82,973 123,852 92,719

Ontario 43,355 43,671 47,996 44,673

Total 56,042 54,045 79,308 60,758



FUNDRAISING STATS – Go Live (USA)

MONDAY



FUNDRAISING STATS – Go Live (Canada)

SUNDAY
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www.givergy.com



DIGITAL ADAPTION

www.givergy.com





Engagement  



Engagement  



Engagement  



• Donor Engagement ranked as #1 challenge for 
fundraisers.

• 39% of charities have improved their digital skills.

• 33% improved digital skills slightly. 

• 8% of charities said their digital skillset remained 
the same.

• 22% said their digital competence required 
improvement or was a weakness. 

Engagement  



Engagement - QR Codes  



Engagement - QR Codes  



QR Codes in practice



Engagement - Storytelling



Engagement - Storytelling

• Early engagement should push people 
to places where they can understand 
your story. 

• Telling your story, honestly, with 
conviction, and focus is an effective 
way to engage people. 

• The ease of spreading personalized 
video messages through social media 
has made this a must in any strategy of 
storytelling. 

• So how will you tell your story? 

https://givergy.ca/AlzheimerSocietyofManitoba/?controller=home
https://www.duchennedash2022.com/lite-ui/?controller=home


Engagement - Storytelling



Peer to peer fundraising has been growing for some time but the 
pandemic highlighted its centrality to the latest fundraising strategies. 

Storytelling – The power of the personal 



Storytelling – The power of the personal 





The Event – Prize Draws 

• More and more states are allowing 
electronic raffles, be sure to check 
the regulations in your state 

• Don’t just limit your raffle to selling 
tickets at the event! 

• Run a campaign pre-event to gain 
pre-event sales or simply for your 
online campaign 



The Event – Glowing Up





Guest Participation

Leaderboards gamify your fundraising and encourage donations under the guise of friendly competition. 



The Event – Time Limited Items 

• Many charities are trying out pushing an 
item for an exclusive 24 hour period

• They push these with an email & social 
blast directing to the item 

• Metallica’s All Within My Hands 
Foundation are masters at this

https://www.awmhauction.com/lite-ui/?controller=lots&category=Closed%20Items


The Event – Time Limited Items 





Collection – Contactless Giving   

• Over 51% of Americans now use Contactless giving.

• You can use the power of contactless for donations 
or Buy it now items $200 or less.

• Simply use payment readers to get your volunteers 
to process and tap for donors.

• Great tool to use alongside table glow up to get the 
lower donations towards the end of the event.



Collection – Losing Bids as Donations 



Collection – Losing Bids as Donations 



Collection – Losing Bids as Donations 



Collection – Losing Bids as Donations 



Q&A

www.givergy.com



Tell us how we did 



THANK YOU

www.givergy.com


