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But where has the data gone?
Different silos for different systems

CRM Web 
Analytics

Customer 
Service

Campaign 
Analytics

Social Media POS VOC Mobile DSP
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What

Χƛǎ ƘŀǇǇŜƴƛƴƎ ƛƴ Ƴȅ 
digital world

Customers can leverage 
data from their current 

web analytics tool 
(Adobe or Google, for 

example) or IBM Digital 
Analytics

How

ΧŀǊŜ ǾƛǎƛǘƻǊǎ ōŜŎƻƳƛƴƎ 
customers

UBXconnects data 
from other sources to 
IBM Journey Analytics 
for the same end-to-

end cross-channel view

Why

ΧŀǊŜ ŎǳǎǘƻƳŜǊǎ ŜƴƎŀƎƛƴƎ ƻǊ 
abandoning

Tealeafcontinues to develop 
as a standalone product, and 

can also integrate with 
Journey Analyticsto allow for 

drilling into individual 
sessions

Our Customer 
Experience 
Analytics Vision
A vendor agnostic approach to data 
collection allows you to integrate our 
best with your best.
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Connect all 
your data
Get an open ecosystem, 
exchange data across 
channels and 
touchpoints to visualize 
journeys and customers 
profiles.
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PayPal detects
user struggles, 
quantifies 
impact, 
prioritizes fixes, 
and recreates 
issueswith IBM 
Tealeaf
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Watson 
Customer 
Experience 
Analytics

IBM 
Tealeaf

Get a demo

Talk to an expert

Visit:
ibm.com/cxanalytics
ibm.biz/bettercx


