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Google Surveys 360 brings the

Customer Voice 
to the Google Analytics 360 Suite.
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Over 10M+ available respondents 

Millions of respondents complete 

surveys on partner publisher sites 

Over 5M+ active users on mobile app, 

Google Opinion Rewards 

Unique sample source of real, 

everyday people

Demographics provided (inferred on 

web and declared on app), tapping into 

Google’s advertising technology
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Consumer Research

Take a pulse on consumer demands, 

behaviors and preferences

Get answers to tactical business 

questions 

Make timely decisions with fast, accurate 

and actionable consumer data

Core Use Cases

Reach the right people at the right time 

through the power of User List targeting

Gain deeper insight into the 'why' and 

'how' to complement campaign metrics

Measure campaign awareness 

and recall 

Keep a regular pulse on brand 

awareness, perception or purchase 

intent

Identify leading indicators of shifting 

perception

Measure the impact of current events or 

buzz

Ad Effectiveness 
Measurement via 
User List Targeting

Brand Tracking
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Google Surveys, a pay-as-
you-go solution, will still be 
available for those who 
don’t need advanced 
features and support.
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http://youtube.com/v/-awWm7sLnjo
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Learn more at 
g.co/Surveys
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Appendix
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YouVisit

Consumer 
Research

Research with Google Surveys

YouVisit understood how powerful their technology 
was and knew that more people were trying virtual 
reality. In order to provide significant data on this, 
they needed to understand the marketplace.

What They Did

They were able to run surveys across a statistically 
significant sample set which gathered data on the 
consumer awareness of virtual reality.

Outcome

From this data, they were able to make decisions 
about the future of their business by understanding 
what users were looking for in an immersive 
experience.
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BuzzFeed

Research with Surveys 360

BuzzFeed launched their unique advertising 
strategy by placing products in their fun, interactive 
videos.

What They Did

They needed to understand how effective their ads 
were with the audiences that were viewing them.

Outcome

Through Google Surveys 360, they were able to 
target the audiences who had seen their ads and 
understand the effectiveness of their strategy, as 
well as share the results with their clients.

Ad 
Effectiveness 
Measurement 
via User List 

Targeting
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Research with Surveys 360

Orbitz had a significant brand tracking campaign 
planned for 2016 to track how consumers are 
booking travel online.

What They Did

Orbitz used Google Surveys 360 Brand Tracker 
functionality to target respondents who had 
booked online travel in the past year.

Outcome

Orbitz is now able to follow and track their brand 
against competitors to understand how they fit into 
the market and how awareness and more 
importantly, intent is changing over time.

Orbitz

Brand 
Tracking




