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Digital isn’t just a channel anymore...

Customer journeys span multiple devices and channels.

Customer journeys include inconsistent experiences.

Idle moments become fragmented sessions.

Complex interactions increase risk of customer struggle.
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...Understand Customers
Across Time, Channels, Devices



Get a holistic view of your customer’s
experience...
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Visualize a holistic view of ===
the customer journey
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Be a step ahead with
cognitive computing
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Top tier fashion buyers - Conversion over last 10 days [
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Watson Customer
Experience Analytics

+Unearth user behavior patterns to
improve customer experience

+Unlock meaning in customer data
& speeds time to action with
cognitive capabilities

+Unite organizations around the
customer with visibility across
channels
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+Unearth user behavior patterns to
improve customer experience

+Unlock meaning in customer data
& speeds time to action with
cognitive capabilities

+Unite organizations around the
customer with visibility across
channels
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Watson Customer
Experience Analytics

+Unearth user behavior patterns to
improve customer experience

+Unlock meaning in customer data
& speeds time to action with
cognitive capabilities

+Unite organizations around the
customer with visibility across
channels
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IBM UBX SYNDICATES AND
ACROSS YOUR MARKETING ECOSYSTEM

Publishers Subscribers
Watson Customer Engagement Watson Customer Engagement

Send Audiences Get Audiences
Event Publishing

Event Subscription

Event Syndication

Audience Publishing

Send Events Audience Syndication Get Events

Identity Service
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Think journey analysis might \
help your business?

Visit us at the IBM exhibitor table to: \

O See a Watson Customer Experience Analytics demo

O Read: 5 Best Practices for Understanding Customer Journeys
O Receive IBM swag

To learn more:
ibm.com/cxanalytics





