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personalized donor communications
at scale the easy (and effective) way
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I Introductions

Frank Mumford, CFRE Meghan Matthews,
Account Executive Customer Success Manager
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What is Advance?

Digital fundraising platform
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I What is Advance?

Your force for digital fundraising

Leaderboards

Chalienges

- Harness the power of urgency, community, and
competition to boost donor engagement and
dollars raised through a dedicated, gamified giving
day

g 2 2-H:8 =

Raising The Bar Challenge

We challenged each school and program 1o rase the bas on i3 own gift count from Giving Day 2019,
As a program or school reached 100 gifts and then surpassed its total glits from 2019, i earmed a
spol on the “Raising Lhe Bar® leaderboard.

Ralsing the Bar  Hourly Chalonges  Daylor tv . E TY

Raising The Bar Challenge llege OF The Arts College Of Design College Of Journalism
ABOUT CHALLANGE 3 Prize $5,000 Prize $8,000 Prize $2 500

-  Empower your community to take advantage of
digital fundraising with their own peer-to-peer
giving campaigns

020 Gifts Difference 2019 Gas 2020 G#s Difference 2019 Gifis 2000 Gifts Diftaronce
199 3. 1 236 179.63%

- Digitize your annual campaign to engage and
grow your donor base year-round

- Broaden your engagement strategy by leveraging
constituents as ambassadors to champion your
cause



What is Gratavid?

Personalized video messaging platform

oravyty



I What is Gratavid?

Personalized video messaging platform

-

-

Easily record videos from any device
Quickly request videos by email or text

GCenerate, edit and translate closed
captions

Combine multiple videos into
impactful reels

Analytics to understand video impact

Project Fayetteville

Thank you, friend! We appreciate your
donation to our Giving Day!

LEARN MORE




¥ Y Y Y
2020 donor retention for first-time
donors was 19%.
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2022 donor retention for all
donors was 42.6%.

AFP Global - Fundraising Effectiveness Project
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WHY DONORS STOP GIVING

1

ORGANIZATION DID
NOT COMMUNICATE
IT'S EFFECTIVENESS

o gravyty
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OUR BRAINS FILL IN GA




IF YOUDONT TELL YOUR
STORY, SOMEONE ELSE WILL
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VIDEO CAN HELP




32

One minute of video is
worth 1.8 million words.
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Viewers retain 95% of a message when
they watch it in a video, compared to
10% when reading it in text.
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HOW TO AUTOMAT




slate

Slate integration

Gratavid + Slate empowers admissions teams
to automate video outreach to prospective
students for each stage of the enrollment
funnel based on specific queries created in
Slate

blackbaud

salesforce

’ Power Automate

Q s advance

Teom Qrawyty

Advance integration

Gratavid + Advance from Gravyty enables
fundraisers to automate donor stewardship
saving significant time by mapping and
sending pre-recorded thank you videos during
large campaigns like Giving Days

3¢ bloomerang

N virtuous

@ planning center

C .
e [fdise

[ from grawyty

Raise integration

Gratavid + Raise from Gravyty harnesses the
power of Al to seamlessly present key donor
details, helping fundraisers create personalized
and impactful video messages in minutes

@dunnrperfect

ﬂz Outlook

=2
zapier



Advance-Gratavid
Integration

Technical setup/how-to

eccoe oravyty



I Technical Setup

Click connect and insert APl Key

b 'Q_EEIEVid 4 Account ﬂ 0 e
C Advance Integration
3
€ Your account is not connected.
Notes Need your Advance API Key? Follow the steps under How To Connect

E] Note Templates
Advance APl Key

g= Birthdays

Videos CONNECT

[0 Videos
Contacts

Contacts

Integrations

= Integrations

Admin Tools

Accounts

Super Admins

oravyty



Advance-Gratavid

§50 Annual Members| hip Fee 5 d
Alumni Scholarship Fund rﬁ Britt donor thank you X
I n t e r a t I o n s o -
Annual Fund ’E‘ Frank vid request X
WA g
Capital
e )
aaaaaaaaaaaaa m AT Megan video request X
Automatic Gratavid vid
u O q I C r O q V I V I e O S Capital Building Fund m Will vid request X

Select video

triggered when new donation...

Create task or send note when a new gift
comes in over Sx amount

— Advance Integratione
- Sc d to givingflow1.ampload

.COm

Higher amount - create task

New Donation In Advance

Lower amount - send note and map
campaign videos
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6+ hours

time saved per week if repetitive aspects of your job was automated

McKinsey Global Institute
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Examples

Gratavid & Advance in action
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I Examples

Barton College
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https://gobulldogs.barton.edu/pages/home-2499#sports

CREATING A
PERSONALIZED
JOURNEY

oravyty



I Personalized Approach

P

4 CASA of Northwest Ar
- | Hooray, will

. L. . Sl OF .Td. Our high schoolers havg

o h lebrate

(v) Start sending giving day reminders now el

children's success



I Personalized Approach

CASA of Northwest Ar
Hoaoray, Will!

Our high schoolers havd
to see how we celebratd
advocates, Glen. Thank
children's success.

@ Segment



I Personalized Approach

: ko — ';? CASA of Northwest Ar
29 Colleen-Sthith : SR caia i
g':ﬂ : L -4 Hoaoray, Will!
5
Our high schoolers havd
to see how we celebratd
advocates, Glen. Thank
children's success.

@ Share previous year impact



I Personalized Approach

P

4 CASA of Northwest Ar
- | Hooray, will

Our high schoolers havd
to see how we celebratd
advocates, Glen. Thank
children's success

(v) Be specific with what this year's ask will fund



I Personalized Approach

P

< e (;.S CASA of Northwest Ar
i Hooray, Will!

Our high schoolers havd

to see how we celebratd

advocates, Glen. Thank
children's success

@ Recruit peer to peer fundraisers
with personalized video appeals



I Personalized Approach

@ Recruit peer to peer fundraisers
with personalized video appeals

44% would give
10% more, and
62% of
Millennials would
give more if their

commuhnication
was personalized




I Personalized Approach

= - o 3 )
2 Coleen Sath £ <o
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CASA of Northwest Ar
Hooray, Will!
Our high schoolers havd
to see how we celebratd

advocates, Glen. Thank
children's success

@ Utilize leadership, board members,
clients, students, and celebrities



THE THANK YOU IS AN

OPPORTUNITY
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935%

would definitely or probably give
again to a charity that provided
a prompt and personal thank you
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Dr. Jen Shang’s research shows:

donors pay the most
attention to the thank
you communication.
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"Thanking is not about the
past, it's about the future.

JOHN HAYDON



| THANK YOU OPTIONS

A

Handwritten card

&) Phone call

'5?} Automated thank

------ @ You receipt

IMPACT

TIME IT TAKES
o0 000 grdvy"'y



| THANK YOU OPTIONS

Personalized Handwritten card
Y[e[<le
&) Phone call

'5?} Automated thank

------ @ You receipt

IMPACT

TIME IT TAKES
XYY oravyty
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In conclusion

Get started now Automate the Tell your story
thank you process with video
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THANK YOU

Frank LinkedIn: linkedin.com/in/frank-mumford
Email: Frank@gratavid.com

Megan LinkedlIn: linkedin.com/in/meghanjeanmatthews
Email: Megan.Matthews@graduway.com
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