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What is Advance?
Digital fundraising platform



What is Advance?
Your force for digital fundraising

Harness the power of urgency, community, and
competition to boost donor engagement and
dollars raised through a dedicated, gamified giving
day

Empower your community to take advantage of
digital fundraising with their own peer-to-peer
giving campaigns

Digitize your annual campaign to engage and
grow your donor base year-round 

Broaden your engagement strategy by leveraging
constituents as ambassadors to champion your
cause
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➔

➔
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What is Gratavid?
Personalized video messaging platform



What is Gratavid? 
Personalized video messaging platform 

Easily record videos from any device 

Quickly request videos by email or text 

Generate, edit and translate closed 
captions

Combine multiple videos into 
impactful reels

Analytics to understand video impact 

➔

➔

➔

➔

➔



2020 donor retention for first-time
donors was 19%.

Bloomerang - 4 Strategies to Retain Your #GivingTuesday Donors



2022 donor retention for a l l
donors was 42.6%.

AFP Global -  Fundraising Effectiveness Project



WHY DONORS STOP GIVING

ORGANIZATION DID
NOT COMMUNICATE
IT 'S  EFFECTIVENESS

#1





OUR BRAINS FILL IN GAPS



IF YOU DON'T TELL YOUR

STORY, SOMEONE ELSE WILL



VIDEO CAN HELP



One minute of video is
worth 1.8 million words.

Sprout Video -  The Psychology of  Video



Popvideo -  Why Video Content Has the Highest Retention Rate

Viewers retain 95% of a message when
they watch it in a video, compared to

10% when reading it in text.



HOW TO AUTOMATE





Advance-Gratavid
Integration
Technical setup/how-to 



Technical Setup

Click connect and insert API Key



Advance-Gratavid
Integrations

Automatic Gratavid videos
triggered when new donation…

❏

❏

❏

Create task or send note when a new gift
comes in over $x amount

Higher amount - create task 

Lower amount - send note and map
campaign videos



6+ hours
time saved per week if repetitive aspects of your job was automated

McKinsey Global Institute



Examples

Bloomerang -  4 Strategies to Retain Your #GivingTuesday Donors

Gratavid & Advance in action



Examples

Barton College

https://gobulldogs.barton.edu/pages/home-2499#sports


CREATING A
PERSONALIZED

JOURNEY



Personalized Approach

Start sending giving day reminders now

Segment

Share previous year impact

Utilize leadership, board members,

clients, students, and celebrities

Be specific with what this year's ask will fund

Recruit peer to peer fundraisers 

with personalized video appeals
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Personalized Approach

Start sending giving day reminders now

Segment
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clients, students, and celebrities
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Recruit peer to peer fundraisers 

with personalized video appeals

44% would give
10% more,  and
62% of
Mi l lennials  would
give more i f  their
communicat ion
was personal ized  

CharityDigital  -  Why

personalisation is  the key to

successful  digital  fundraising



Personalized Approach

Start sending giving day reminders now

Segment

Share previous year impact

Utilize leadership, board members,

clients, students, and celebrities

Be specific with what this year's ask will fund

Recruit peer to peer fundraisers 

with personalized video appeals



THE THANK YOU IS AN 

OPPORTUNITY



 would definitely or probably give
again to a charity that provided

a prompt and personal thank you
 

Donor-Centered Fundraising,  Penelope Burk

93%
 



dono r s  pay the mos t
attention t o  th e thank

you communication.
 

Source:  The Bui ld Good Podcast

Dr. Jen Shang's research shows:



"Thanking is  not  about  the
past ,  i t ’s  about  the future ."

J O H N  H A Y D O N



THANK YOU OPTIONS
IM

PA
CT

TIME IT TAKES

Automated thank
you receipt

Phone call

Handwritten card



THANK YOU OPTIONS
IM

PA
CT

TIME IT TAKES

Automated thank
you receipt

Phone call

Handwritten cardPersonalized
video



In conclusion

G e t  s t a rte d  n o w Auto mate the

thank you proce ss

Tel l  your  story

with  v ideo



Thank you.



Q&A



THANK YOU
Frank LinkedIn:  l inkedin.com/in/frank-mumford
Email :  Frank@gratavid.com

Megan LinkedIn:  l inkedin.com/in/meghanjeanmatthews
Email :  Megan.Matthews@graduway.com


