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Peer-reviewed research articles in non-traditional formats
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Audiovisual formats gﬁiﬁ more
peer-reviewed research benefits

Addresses Potentially more
different compelling than
learning traditional long-form
preferences written articles

However, non-traditional peer-reviewed
research articles are

Credibility
maintained
through effective
peer-review

N searches for non-traditional peer-reviewed articles
reporting breast cancer research,” we identified

371

General search engines

out of (likely to be used by lay
~32,000,000 audiences) do not

search results reliably retrieve
appropriate articles

"We searched standard search engines, scholarly indexes and sample publishers for video or podcast aticles on breast cancer research that were the primary
data source, not article extenders, reviews or articles reporting video techniques.

How can non-traditional formats

Describe the article
format in the title

Populate with words
nonspecialists will
search for on Google

Use relevant format for
research being reported
and intended audience

Let's work

Use social media to Work with journal to

raise awareness identify tactics to
make article more

discoverable

Provide written
transcripts for indexing
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