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Can MCPs really use TikTok to discover
medical content?
Our preliminary characterization uncovered a breadth of medical content on 
TikTok, with insights into experiences of disease and treatment and careers 
likely to interest MCPs. Several videos appeared to aim to entertain, shock, 
titillate, or smear. No videos in our sample were created by pharma companies. 
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What we did
We searched TikTok, identifying the first* 10 hits for selected 
terms. An assessor assigned each video to 1 of 10 categories 
(subjective best fit; categorization to multiple categories was not 
permitted). There was no vetting of content accuracy.
*TikTok uses a proprietary algorithm that considers views, likes and shares in 
ranking results.

Austin Chiang (Director of Bariatric Endoscopy 
at Jefferson Health/Founder and President of the 
Association for Healthcare Social Media)

“The time for any physician to 
discount social media is over …
it’s making a huge difference”2

Don Dizon (Professor of Medicine at 
Brown University)

“If we’re not on these platforms 
as HCPs, the conversation is 
dominated by people who don’t 
have appropriate training”2

“KOLs are rising as subject matter 
across TikTok, taking advantage 
of content trends to deliver helpful 
information to their audiences”3

Alec Piliafas (Media Consultant)

“There is a massive opportunity 
to activate disease state 
awareness campaigns, which 
are permissible by TikTok – 
whereas branded advertising is 
still limited”3

So, is now the right time for healthcare 
brands to bet on TikTok? 

Sharing a finding or 
experience
An article about falsified 
COVID vaccine trial results 
A ‘day in the life’ video of a 
cancer patient Careers

Pharmaceutical employee 
showcasing 4 work outfits
5 tips for getting into a Medical 
Science Liaison role

Education
HCP discussing narcolepsy 
symptoms at a conference
Doctor demonstrating 3 most 
common suture types

Hack
Neurologist sharing 5 key 
things he wouldn’t recommend
Doctor sharing how to 
correctly use a nasal spray

Self-promotion
Medical Writer sharing 
LinkedIn group for medical 
writing resources
Fundraising video shared by 
family of sick teenage girl Reaction video

Reaction to another TikToker’s 
comment about suicide being
an impulsive decision
Dance video celebrating sister 
presenting at a conference

Controversial 
opinion or debunking 
misinformation
TikToker’s view that pharma 
want to perpetuate disease for 
financial gain
Debunking vaccine 
misinformation from publication 
commentary 

Prank
How not to interview for a 
medical affairs job
Roleplay implying neurosurgeons 
act superior to other HCPs

Business promotion
Promotional video about
an agency’s growth from
2018–2022
Employee describing his critical 
care transport company DE&I

Video advocating for the first 
African American doctor in 1864
Response to an article shaming 
female doctors’ social media posts

Why would I want to use TikTok?
Is finding information as easy as swiping up? TikTok has evolved from 
its original pop culture niche into a new era of social media, enabling 
content creators to communicate and entertain via short-form video. 
We preliminarily characterized medical content on TikTok to open the 
conversation on how medical communications professionals (MCPs) 
could broaden their use of social media.
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What were the videos about?

(duplicates/non-English/
unavailable)

What’s next?
Concerns raised by governments worldwide regarding 
TikTok’s data privacy and security will likely impact its use by 
companies and organizations. 

Perhaps we shouldn’t be too hasty to dismiss TikTok – adding 
entertainment to education may benefit retention and 
action1 when users are in a different headspace to ‘work mode’. 

Some HCPs acknowledge a responsibility to engage on a 
platform that reaches new and wider audiences – e.g. people 
who may not access regular news outlets. 
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Limitations
Relatively small sample size 

Sample definition by keywords (whereas real TikTok algorithm 
would progressively improve relevance of recommended 
content based on previous searches and views) 

Single assessor categorization 

Some videos became unavailable during our analysis, leading 
to some incomplete datasets
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