
Lighten your 
Communication Load
Meet DonorPerfect’s Fundraiser Bot
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Hello!
I’m Rhea Wong
Fundraising consultant, author, 20+ years in 
the field as a frontline fundraiser
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Hello!
I’m Julia Gackenbach
DonorPerfect Communications Manager, 10+
years in the field as a nonprofit development director



Where do you stand 
when it comes to 
Artificial Intelligence (AI)?
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Poll



What is AI?
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What do I 
need to be 
mindful of as I 
use it?
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The Fundraiser Bot’s foundation

Fundraising AI 
code of ethics

Inclusive prompt 
engineering

Real-world, human 
experience



How should I 
use AI to create 
content?
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● Social media
● General awareness marketing
● Events

● Direct mail appeals
● Email campaigns
● Volunteer programs

● Newsletter
● Phone-a-thon
● Anniversary acknowledgements
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Let’s try it:
AI use case



AI is not 
cheating!
Smart use of new technologies help us get 
closer to our supporters.
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How long does 
it take…
How much time do you invest in creating your 
fundraising communications campaigns?
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Quick! We need a campaign!

Your executive director wants to 
celebrate a recent win and 
encourage giving with a campaign. 
We need communications sent 
out by next week so the 
information is timely. 

And… GO! 
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Old way

Creating everything yourself from 

scratch

● Time-consuming and tedious

● Requires advance planning to 
account for multiple drafts and 
rounds of revisions 

● Keeps fundraisers tied to their 
desks 
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Uncharted way

Creating prompts from scratch with 

new AI tools 

● Pro: offers many avenues for 
experimentation

● Con: takes a large investment of 
time and energy to learn how to 
effectively use AI tools

● Is your output useful, usable, and 
time-saving? Or are you creating 
more work for yourself? 
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New way

DonorPerfect’s Fundraiser Bot

● Generative AI tool powered by 
ChatGPT and engineered by 
fundraisers, for fundraisers

● We created and tested prompts 
behind the scenes

● You don’t need to be a prompt 
engineer to get the most out of 
AI!
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Introducing DonorPerfect’s 
Fundraiser Bot
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See it in 
action!
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You must
proofread !



Quick! We need a campaign!

Your executive director wants to 
celebrate a recent win and encourage 
giving with a campaign. We need 
communications sent out by next week 
so the information is timely. 

And… GO! 
● Direct mail appeal

● Text-to-give appeal

● Blog post celebrating a recent win

● Thank-you video script for your board

● Email thank-you message for all donors
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Multichannel 
e-book
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donorperfect.com/multichannel
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Direct mail appeal

Text-to-give appeal

Blog post
Thank-you video script

Fundraiser Bot demo

Email thank-you 
message



Now let’s remix: Text Msg

Text-to-give message

Same inputs as the direct mail appeal, with a few 
minor adjustments

Length: Text Message

Call to Action: Please Give
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Direct mail appeal

Text-to-give appeal

Blog post
Thank-you video script

Fundraiser Bot demo

Email thank-you 
message



Now let’s remix: Blog post
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Same inputs as the direct mail appeal, with a few 
minor adjustments

Purpose: Communicate impact

Specific Details:

Add the following wins to the 
pre-existing content:

Volunteers with Puppy of the Month helped keep 
our dogs active with walks and playtime

The Puppy of the Month Club helped raise enough 
extra funds to hire a trainer for dogs to work with 
before being placed in homes.

Call to Action: Become a member
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Direct mail appeal

Text-to-give appeal

Blog post
Thank-you video script

Fundraiser Bot demo

Email thank-you 
message



Now let’s remix: Video script
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Same inputs as the direct mail appeal, with a few 
minor adjustments

Audience: Major Donor

Length: Video Script

Purpose: Express gratitude

Specific details: (keep pre-existing content and 
add the following note)

We couldn’t have started the Puppy of the Month 
Club without your hard work and dedication to 
getting it off the ground. Thank you!

Call to Action: Let’s Connect

URL for Call to Action: your calendar
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Direct mail appeal

Text-to-give appeal

Blog post
Thank-you video script

Fundraiser Bot demo

Email thank-you 
message



Now let’s remix: Email
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Same inputs as the direct mail appeal, with a few minor 
adjustments
Audience: Donor
Length: Email
Purpose: Express gratitude
Call to Action: Get Involved
URL for Call to Action: coralacres.org/volunteer
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Direct mail appeal

Text-to-give appeal

Blog post
Thank-you video script

Fundraiser Bot demo

Email thank-you 
message



Level up!
What to do with your new-found time?



Get creative
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A/B test different messages
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Segment A:
● Tone: clever, witty
● Purpose: express gratitude
● Call to Action: please give

Segment B:
● Tone: serious, focused
● Purpose: communicate impact
● Call to Action: become a member



Check off your to do list
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Get specific with your audience
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Create full campaigns for different segments

Prospects
● Email
● Text message
● Tone: fun and energetic
● Purpose: raise awareness

Donors
● Letter
● Text message
● Social post
● Tone: passionate, driven
● Purpose: ask for support

Major Donors
● One-pager
● Video script
● Blog post (donor feature)
● Tone: serious, focused
● Purpose: communicate 

impact
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Now what?



Check your metrics



Refresh successful content



Try it 
now!
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donorperfect.com/bot



Free chapter 
of Rhea’s 
book!
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Thanks!
Any questions?


